
 

Competition Terms and Conditions 
 

• The promoter is RCL Foods Consumer Proprietary Limited and Kaya 959 which is contracted 
to promote this Competition (collectively “the Promoter”). 

• Any persons entering or participating in this Competition (“Participant”) accept and agree 
that by entering this Competition they have had an opportunity to read and consider these 
Terms and Conditions and that they are bound by these Terms and Conditions. 

• The Competitions are open to all legal residents of South Africa over the age of 18 years; 
except directors, partners, employees, agents, service providers, consultants of the 
Promoter, the sponsor, any supplier of goods or services in connection with the Promotion 
of this Competition and all its subsidiaries and its holding company, if any, as well as all 
spouses, life partners, parents, children, siblings, business partners and associates of such 
persons. 

• A Participant stands a chance of winning one of 4 cash prize of R 2 500.00 weekly and one of 
the four winning Participants will win a grand cash prize of R5 000.00 (“Prize”). 

• The Prize is not transferrable and may not be exchanged for any other items.  
• To enter this Competition, Participants must: Share a picture of their delicious braai salad 

creation which includes a pack of any Nola Mayonnaise variant on their personal Facebook 
page with the hashtag #NolaBraaiBoss and tag the official Kaya radio station Facebook page: 
@Kaya959 

• The Nola Mayonnaise variants are as follows: Nola Original; Tangy; Sweet & Creamy; Lite; 
Ultra Creamy. 

• By entering the Competition, the Participant agrees to share their complete recipe including 
ingredients & method with the Promoter, which will be used as reference during the 
Competition.   

• Entries which are unclear, illegible or contain errors will be declared invalid. 
• The Promoter shall not be responsible for any lost, damaged or delayed entries for any 

reason whatsoever, and proof of sending will not be accepted as proof of receipt by the 
Promoter. The Promoter is not liable for any technical failures affecting the participation 
and/or Prize redemption process of this Competition.  

• In the event that entry into this Competition is contingent on the Participant entering any 
website or social media page or application, the Participant hereby acknowledges that any 
and all costs associated with the required internet connection will not constitute a cost of 
entering into this Competition and shall be borne solely by the Participant. 

• By entering this competition the Participant consents to the collection, use, storage, 
disclosure, processing and further processing of his/her personal information (the 
Participant’s name, ID number, cellphone number, address, personal preferences, and other 
personal information the Participant provides when entering and participating in this 
Competition) by the Promoter.   

• The purposes for processing personal information is to: (i) conduct this Competition; (ii) 
facilitate the Participant’s participation in the Competition; (iii) communicate with the 
Participant and send direct marketing communication on Nola and similar products via SMS 
or email; and (v) for market and product research. 

Should the Participant object to the processing of his/her personal information and/or receipt of 
direct marketing, the Participant should send an email to SNP@kayafm.co.za 



•  
• By posting any content, images, or comments on any of the Promoter’s public and/or social 

media platform, a Participant consents to and gives the Promoter a world-wide royalty free 
licence to reproduce, modify, adapt and publish such content, images or comments for the 
purposes of promoting the Promoter’s products and/or services. 

• The Competition will run from 24 September and closes at  21 October 2021. 
• The Competition, Prize and Terms and Conditions may be reasonably amended by the 

Promoter, at any time during the Competition. In such event, all Participants waive any 
rights that they may have/purport to have in terms of this Competition and acknowledge 
that they shall have no recourse against the Promoter whatsoever. 

• 4 winners will receive the Prize. 
• The winners will be announced weekly on Thursdays on air during the Midday Joy with 

Unathi show.  
• The outcome of the Competition is subject to the decision of the judge/presenter, whose 

decision is final and no negotiation will be entered into thereafter. Neither Promoter, 
sponsors nor their agents will be held responsible or answerable to any dispute arising from 
the Competition or Prize awards. 

• By entering the Competition, the Participant unconditionally and irrevocably indemnifies 
and holds harmless the Promoter, as well as its holding company, its subsidiaries and any 
subsidiaries of its holding company, and their successors and assigns, directors, employees, 
agents or consultants against all and any losses, claims, proceeding, actions, damages, 
(direct, consequential or otherwise) liability, demands, expenses, legal costs (on an 
attorney and own client basis) howsoever arising out of, based upon, or in connection with 
(directly or indirectly) the Participant’s participation in the Competition and the Prize/s. 

• The Promotor may require the winner/s to: 
§ to provide their name, identity number, and to enable to Promotor to verify the entry; 
§ to sign an acknowledgment of receipt of the Prize, and indemnity; and  
§ where the entry includes the submission of any work eligible for copyright in terms of 

the Copyright Act No. 98 of 1978, as amended conclude an agreement of assignment 
whereby any rights which the winner may have in respect of such works are 
transferred to the Promoter. 

• Should the winner/s refuse to comply with this rule for any reason then the winner shall be 
deemed to have rejected the Prize, and it shall revert to the Promoter. 

• Where a winner consents to take part in the Promoter’s publicity campaigns, they will not 
be entitled to any remuneration for such participation and all materials arising from such 
participation will be the sole property of the Promoter. 

•  One listener is entitled to winning one Prize in a period of 3 months. Promoter reserves the 
right not to award a prize if the listener has won a Prize prior during the 3 month window 
period. This also applies to listeners who provide family or friend’s contact details. 

•  Promoter reserves the right to redistribute all unclaimed Prizes if not claimed after 3 months 
after being given away an air or on the website. 

• The Competition will run during the period advertised on the radio station Promoter; entries 
received outside of the Competition period will not be considered for the Competition draw. 

•  Promoter and their sponsors reserve the right to cancel, modify or amend the Competition 
at any time if deemed necessary in their opinion, or if circumstances arise outside of their 
control. 
For more information or a copy of these Terms and Conditions, please visit 
www.rclfoods.com. Any Competition related queries may be directed to 
sisipho@kayafm.co.za from Monday to Friday, 8:30am to 5:00pm. 
 



Winner selection criteria 
 

• To enter, share a pic of your delicious braai salad creation and make sure to include a pack 
of Nola Mayonnaise in your shot. 

• The participant can include any of the Nola variants in their picture. The variants are as 
follows: Nola Original; Tangy; Sweet & Creamy; Lite; Ultra Creamy. 

• All participants need to post their picture to their own Facebook page with the hashtag 
#NolaBraaiBoss and tag @Kaya959. 

• Examples of braai salads can be potato salads; pasta salads; Summer salads (Coleslaw); Dips, 
Marinades, Braaied corn, etc.  
 

• Each of these recipes MUST include delicious & creamy NOLA mayonnaise, as a key 
ingredient. We must be able to visually see the mayo in the recipe. 

• The appearance must be appetizing and have a good plating technique. 
• These recipes must be unique & exciting (in order to compete for the #NolaBraaiBoss title). 

We want to see how participants showcase the versatility of Nola Mayonnaise and how it 
inspires new ways. 
 


